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from the editor

We are excited 
to share the 
latest issue of  

Pickle with attendees at 
this year’s Cannes Film 
Festival and Market. It is 
a memorable occasion, 
as this edition marks the 
celebration of  India’s 75 
years of  Independence and 
the Cannes Film Festival’s 
75th anniversary. India is 
the Country of  Honour at 
the Cannes this year.
As the world opens up 
following COVID-19, it 
is a joyous occasion for 
both India and Cannes 
to embark on their new 
journey. At Cannes, 
India’s imprint can be 
seen everywhere (see story 
on engaging with India). 
To make this possible, 
the Ministry of  Information 
and Broadcasting shifted gears, 
collaborating with Marche Du Film 
to frame India’s M&E vision at 
Cannes. (Visit the India Pavilion at 
109 Village International, Riviera.)
For the 20th year in a row, the 
Confederation of  Indian Industry 
(CII) will be at the Cannes Film 
Market at Palais (Stand 24.01) with 
exhibitors, B2B meetings, and 
handhold independent filmmakers.
The Cannes will provide a 
platform for Indian filmmakers 
and producers (both mainstream 
and independent) to market their 
films to international markets 
and collaborate for co-production 
projects with global studios. This 
year, India will be represented 
at the Cannes by over 100 Indian 
companies and 250 delegates.

The future of  cinema is here 
as India’s A R Rahman makes 
his directorial debut with 
the film LeMusk (cinematic 
sensory VR experience) that 
premieres at Cannes XR.  
This pathbreaking immersive 
cinema is set to completely 
transform the filmmaking 
industry. It breaks new 
ground in art and technology 
by bringing together worlds, 
mediums, and cultures.
Thierry Fremaux of  the 
Cannes Film Festival made 
a point a few years ago when 
he said that a new breed of  
Indian filmmakers want 
to be Martin Scorsese of  
cinema and acknowledged 
the changing face of  Indian 
cinema. That vision is 
becoming a reality. “It is 
‘Non-Bollywood’ that is poised 

to be the latest buzzword. It is most 
certainly on the way to becoming 
the space where the world will 
increasingly engage with Indian 
cinema in the foreseeable future,” 
says film critic Saibal Chatterjee.
We have an interview with veteran 
filmmaker Shaji N Karun whose 
film Swaham was the last to 
compete from India in the Cannes 
Competition. “It is time for us to 
reflect and re-imagine and bring 
poetry into our filmmaking,” he 
says.

We are optimistic for the best time 
ahead for Indian cinema.   

Feel free to email 
your thoughts and 
suggestions.

A BIG THANKYOU TO ALL OUR READERS,
ADVERTISERS AND WELL-WISHERS

www.pickle.co.in

Celebrating A Decade
Of Pickle@Toronto
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VENUES:
- Main Stage (Riviera) 
- Marina Stage (Riviera)

19-24 May 2022

conferences
Join the Marché
Back on Stage & LIVE!

SEE THE SCHEDULE

marchedufilm.com
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www.ffo.gov.in

Meet us at India Pavilion, Village International Riviera, Pavilion 109, Palais

Churachandpur, Manipur
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We, at Viacom18 have always believed in creating stories that travel across 
boundaries and into the hearts of our audience. Be it life altering cinema or 
a piece of content that simply entertains you, as India's youngest full-play 
media & entertainment network, we've reached more than 800 million 
people, in over 130+ countries with 59 channels & 5 lines of business: 
Broadcast, Digital, Consumer Products, Movies and LIVE experiences.

Watch. Engage. Immerse 
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NAVALA PRODUCTIONS & CONTENT FLOW
present

OSHO
AN INSIDER’S DOCUMENTARY
on the world’s most controversial mystic

THE MOVIE
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India at
Cannes 
2022

The Indian lineup 
of  films that will be 
screened at Cannes 
Film Festival includes 
the world premiere of  
R Madhavan starrer 
Rocketry, Godavari 
by Nikhil Mahajan, 
Alpha Beta Gamma 
by Shankar Srikumar, 
Boomba Ride by 
Biswajeet Bora, Dhuin 
by Achal Mishra, and 
Tree Full of  Parrots by 
Jayaraj.

India will be 
presented as the 
Focus Country 
at the Opening 
Night of  Marche 
Du Films being 
organised at the 
Majestic Beach 
with spotlight on 
India, its cinema, 
its culture & 
heritage.

Visit Viacom 18 at Palais 
Stand 24.01

Union Minister for 
Information and 
Broadcasting Anurag 
Thakur will lead 
the delegation from 
India to Cannes. 
The delegation will 
comprise celebrities 
like A.R. Rahman 
(International Music 
Composer), Mame 
Khan (Folk Music 
Composer, Singer), 
NawazuddinSiddiqui 
(Actor, Bollywood), 
PoojaHegde (Actress), 
Prasoon Joshi 
(Chairman, CBFC), R. 
Madhavan (Actor & 
Producer), Ricky Kej 
(Music Composer), 
S h e k h a r K a p u r 
( F i l m m a k e r ) , 
Tamannaah Bhatia 
(Actress) and 
VaniTripathi (Actor).

The intent of  the 
delegation is to 
showcase the rich 
flavour and diversity 
of  India – culture, 
heritage, legacy, 
and developments 
through its cinema. 
The delegation has 
been hand-picked from 
across the length and 
breadth of  the country 
to represent different 
strengths and aspects 
of  the country.
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India at
Cannes 
2022 www.ffo.gov.in

Visit Delhi Tourism at 
Palais Stand 24.01

Along with Deepika Padukone, actor Aishwarya Rai 
Bachchan and other celebrities from Indian film 
industry are set to be in attendance, and walk the 
Cannes 2022 red carpet.

Actor Deepika Padukone will walk the red carpet at 
the Cannes Film Festival and will also serve as the 
member of  the prestigious Cannes Film Festival’s 
jury.

Indian flavour to the Opening Night of  Marche 
Du Films would be special performances by 
Indian Choir bands along with Folk Music and 
Fireworks. The Cuisine served would be Indian 
as well as French. There are 

close to 
100 online 
delegates 
from 
India at 
Cannes 
Film 
Market 
this year

VISIT INDIA PAVILLION,
109 VILLAGE INTERNATIONAL,

CANNES
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A Cinema 
Hall called 
the Olympia 
Screen has 
been dedicated 
to India on 
22nd May 2022 
for screening 
“Unreleased 
Movies”. There 
are 5 Movies 
which have been 
selected under 
this category.

A dedicated India 
Forum, One Hour 
Conference is 
being organised 
at the Main Stage, 
comprising of  
the leaders of  the 
E n t e r t a i n m e n t 
Sector and would 
position “India as 
the content hub of  
the World”. The 
India Forum would 
be attended by 
hundreds of  guests 
and would live 
streamed online.

India is also a “Country 
of  Honour at the 
Cannes Next, under 
which 5 new Start 
Ups would be given an 
opportunity to pitch 
to the Audio-Visual 
Industry.

India has been given 
an opportunity to pitch 
5 selected movies at 
the “Goes to Cannes 
Section”. These movies 
are part of  the Work 
In Progress lab under 
the Film Bazaar that 
include Baghjan by 
JaichengZxaiDohutia 
(Assamese, Moran), 
Bailadila by 
S h a i l e n d r a S a h u 
(Hindi, Chhattisgarhi), 
EkJagahApni (A 
Space of  Our Own) 
by Ektara Collective 
(Hindi), Follower by 
H a r s h a d N a l awa d e 
(Marathi, Kannada, 
Hindi), and Shivamma 
by Jai Shankar 
(Kannada).

Ten professionals 
from India will 
participate in the 
Animation Day 
networking. The 
program features 
talks, panel 
discussions, 
animation 
screenings and 
networking 
events.
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Visit CII Pavilion at 
Palais Stand 24.01

India is the 
Official Country 
of  Honour at 
Cannes Film 
Market (Marché 
du Film) in this 
edition of  the 
festival. This is 
the first time 
this honour has 
been bestowed 
on any country 
and comes at 
a time when 
India celebrates 
its  Azadika 
AmritMahotsav. 
India and 
France are also 
celebrating 
75 years of  
diplomatic 
relations this 
year.

More than 100 Indian media and 
entertainment companies will attend the 
Cannes, aiming to establish international 
partnerships in film shooting, distribution, 

production, script development, technology, 
promoting film sales and syndication.

India’s celebration of  centenary of  Satyajit 

Ray continues at Cannes as a remastered 

classic of  Satyajit Ray classic - Pratidwandi 

will be screened at the Cannes Classic section 

Cinéma de la plage.

India Pavilion at 
the Cannes this 
time will have 
the sole focus of  
branding India 
as “Content Hub 
of  the World”. 
It will showcase 
Indian cinema 
across linguistic, 
cultural, 
and regional 
diversities of  
the country 
and will serve 
as networking 
platform for 
delegates from 
across the global 
community.

There are 
close to 
100 online 
delegates 
from 
India at 
Cannes 
Film 
Market 
this year
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Since depiction of one’s culture is a very strong component of any 
country’s soft power, Indian cinema can play a significant role in the 
nation branding initiative, says Union Minister for Information and 
Broadcasting Anurag Singh Thakur, while emphasising the country’s 
potential to become the world’s content sub-continent

Union Minister for Information & 
Broadcasting Anurag Thakur has 
said that Cinema, as a soft power, 

can play a major role in nation branding 
initiatives.  “Indian film industry and the 
government today recognize the potential 
of  culture at the highest level. Depiction of  
one’s culture is a very strong component 
-of  any country’s soft power,” he said.

Speaking at the recently concluded two-
day seminar on ‘Indian Cinema and Soft 
Power’ in Mumbai, the Minister went 
on to say that a country’s ability to make 
itself  appealing in a global market for 
ideas has become an important aspect of  
contemporary international relations. 
“Cinema can play a significant role in this 
by focusing on nation branding initiatives,” 
he added.

The Minister noted that rapid liberalisation, 
deregulation, and privatisation of  the media 
and culture industries have transformed 
the Indian film industry in recent decades, 
while the expansion of  global digital media 
industries and distribution technologies 
has ensured that Indian entertainment 
channels and films are increasingly visible 

GLObALISATION Of 
OuR POPuLAR CINEMA, 
AIDED by A LARGE 
DIASPORA, CAN HELP 
PROMOTE INDIA’S 
PubLIC DIPLOMACy.

in the global media space.

Speaking about the growing global 
popularity of  Indian cinema, Shri 
Thakur stated that “today Hindi films 
are released simultaneously across 
the globe and its stars are recognised 
faces in international advertising and 
entertainment space.”

“Our films and music have captivated 
even the most remote African countries.” 
We know about countries like Nigeria, 
where the Nollywood market is heavily 
influenced by Indian cinema; Bollywood 
has also expanded into uncharted 
territories such as Latin America; and 
our cinema is making inroads into 
countries such as South Korea, Japan, 
and China,” he added.

THROuGH THE LENS Of 
a Changemaker
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MOVIE 
GUIDE

TWO DECADES OF  
CII AT CANNES 

Latest movies from 
India for sales agents, 

distributors, buyers and 
film festival heads at 
Cannes Film Market

NAVALA PRODUCTIONS & CONTENT FLOW
present

OSHO
AN INSIDER’S DOCUMENTARY
on the world’s most controversial mystic

THE MOVIE
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Cannes   
is every 
Filmmaker’s   
Dream

Walking the Red Carpet at Cannes for the past 18 years, film 
industry veteran ravi kottarakara, Secretary, South Indian 
film Chamber of Commerce and producer, Ganesh Pictures, 
underscores the Film Festival’s significance in world cinema, 
and how the platform has evolved as a great springboard for 
new talent and discoveries

The International Festival de 
Cannes, which began in 1947, 
is now celebrating 75 years 

of  existence. Since its inception, the 
festival has expanded and grown 
from strenth-to-strength, showcasing 
the best films and discovering new 
talent and bringing together film 
fraternity from across the world 
to watch, ponder, and debate on 
cinema art. Over the year, Cannes 
has become the most sought after 
platform to meet the top brains from 
world cinema, highly-skilled, and 
knowledgeable experts in the film 
craft business.

The magical aura of  the film festival 
is such that attending amateur 
filmmakers get an opportunity to 
acquire a wealth of  knowledge and 

experience at Cannes, and  return 
as established top professionals. 
The festival acts as an excellent 
springboard for budding filmmakers. 
For the past 18 years, I’ve been 
regularly coming to the Cannes, and 
it stands out for me. I have got the 
opportunity to meet and learn from 
many outstanding professionals and 
legends attending the festival.

The Cannes Film Festival has an 
extensive programme divided into 
various sub-categories including 
film viewing, co-production, film 
market, diverse country stalls, and 
skill development. Its multi-faceted 
structure has something to offer to 
everybody who come here to quench 
their appetite for good cinema.
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It is every film industry professional’s 
dream to have their film screened 
at Cannes. I was completely 
overwhelmed and awestruck by 
the sheer body of  cinema artwork 
and craftsmanship at the Cannes 
when my first film was included in 
the programme and I walked the 
red carpet here. Watching a movie 
and discussing it with eminent 
international filmmakers and cinema 
experts is the ultimate experience.

Another highlight of  the spectacular 
Cannes Film Festival is the the 
Marché du Film that attracts film 

buyers from all corners of  the globe, 
and adds dynamism to the global 
film industry. This leading Film 
Market facilitates purchase of  films 
in any genre and in any language, 
provided the content is distinctive 
and of  high quality. Hundreds of  
filmmakers attend this event for not 
only networking but also acquire 
services and tools they need to 
hold negotiations and uncover new 
opportunities, and they are always 
rewarded with excellent discounts.

In terms of  co-productions, many 
film producers sign incredible co-
production deals at Cannes, whether 
between countries or between 
leading film firms, and even aspiring 
amateurs have had the opportunity 
to meet with highly professional 
companies. Every time I go to Cannes, 
I have a fresh experience and gather 
valuable knowledge that I can apply 
in my job.

Co-productions will become more 
common, and many professions will 
profit financially. In India, the South 
theatres are now ruling the roost, 
producing blockbuster hits. The films 
with the highest box office receipts 
are from the south. They deliver 
excellent service and thoroughly 
delight the crowd. South will be 
able to create even more terrific 
works if  the scope of  joint cinematic 
cooperation between France and 
India is further expanded.

The fact that Cannes is celebrating 
75 years and that India, the world’s 
largest film producer, is the country 
of  emphasis is a wonderful feeling. 
The collaboration between France 
and India in the sphere of  filmmaking 
will push the medium forward.

Discover
 outstanding films 

Organize
your meetings

Schedule
your screenings

Your perfect match
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As it prepares to face the challenges of  
a post-Covid world, India, the world’s 
largest filmmaking country, is once 

again rolling out the red carpet for the global 
filmmaking community to explore the beauty 
of  filming in India.

The importance of  original content creation 
cannot be overstated as India embarks on 
a journey to build a robust ecosystem that 
fosters talent and growth. Today, thanks to 
technological advancements, good content 
knows no geographical boundaries, and 
to make filming in India a memorable 
experience, the Government of  India has 
ensured a smooth process for filmmakers.

“India is a very old civilisation. With a 
diversity of  cultures and languages, we have a 
lot of  stories to offer to the world. Today we feel 

that India can be the content hub of  the world 
with these stories. The epics of  Ramayan and 
Mahabharat have been a major source of  
inspiration for various aspects of  human life 
over the centuries, and the fables in these 
stories offer lessons to humanity in many 
ways,” says Anurag Singh Thakur, Union 
Minister for Information & Broadcasting and 
Youth Affairs & Sports.

Established in 2016, the Film Facilitation Office 
(FFO) of  the Ministry of  I&B, Government of  
India, is housed under the aegis of  the National 
Film Development Corporation (NFDC). Its 
web portal https://ffo.gov.in/en is India’s 
single window clearance and facilitation 
mechanism for international feature films, 
reality TV &, web series, commercial TV 
serials/shows and web shows/series that film 
in India.

As India emerges from the global pandemic, the red carpet has 
been rolled out for the global filmmaking community, while 
ensuring that all safety protocols are in place, and permissions 
processes have been further simplified under the Ease of Doing 
Business policy to make filmmaking a beautiful experience in 
the world’s largest filmmaking country.

india
WELCOMES yOu

film in india

AS A RESuLT Of SOME SERIOuS EffORTS PuT 
IN by ffO, AS MANy AS 138 INTERNATIONAL 
PROjECTS (fEATuRE fILMS, TV/WEb SHOWS AND 
SERIES) fROM ACROSS 33 COuNTRIES HAVE bEEN 
ACCORDED PERMISSIONS TO fILM IN INDIA. OuT Of 
THESE, 13 PROjECTS WERE GRANTED OffICIAL CO-
PRODuCTION STATuS by THE MINISTRy Of I&b.
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As a result of  some serious efforts put in by 
FFO, as many as 138 international projects 
(Feature Films, TV/Web shows and series) 
from across 33 countries have been accorded 
permissions to film in India. Out of  these, 13 
projects were granted official co-production 
status by the Ministry of  I& B.

India has co-production and bilateral 
agreements with around 15 countries 

Anurag Singh Thakur

Union minister for information & 
Broadcasting and Youth affairs & Sports 
government of india

India is a very old civilization. 
With a diversity of cultures and 
languages, we have a lot of stories 
to offer to the world. Today we feel 
that India can be the content hub of 
the world with these stories

across the world. The government has also 
introduced a separate category of  Visa called 
Film (F) Visa, which is valid for one year, with 
multiple entry facility. It has simplified entry 
of  international filmmakers, cast & crew 
to film in India. It has been subsequently 
modified to include web shows/series and 
location recce for foreign filmmakers. Since 
2016, over 1265 F Visas have been issued.

“Under the Government’s ease of  doing 
business initiative, the FFO is the single 
window which assists in obtaining filming 
permissions. In this AzadiKaAmritMahotsav 
we invite filmmakers to shoot in this beautiful 
landscape of  our country, from the mighty 
Himalayas in the North to the scenic temples 
and beaches of  Mahabalipuram,” says Dr L 
Murugan, Minister of  State for Information 
and Broadcasting and Fisheries, Animal 
Husbandry and Dairying.

 As many as 18 international projects were 
given permission during these pandemic 
times, thus showing the support given to 
filmmakers. The shoot of  the official Indo-
Bangladesh co-production Bangabandhu 
was successfully completed and currently 
crew members from France, US, UK, Nigeria, 
Canada etc. are in the process of  obtaining 
Film Visa to travel to India for shooting 
various projects.

As the government has become an important 
stakeholder in the film ecosystem in India, 
the establishment of  FFO has ensured that 
the processes of  permissions and other 
support services become much faster and 
streamlined in India.
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Dr. L.Murugan

Union minister of State for fisheries, 
animal husbandry, dairying, 
information and Broadcasting, 
government of india

Under the Government’s ease of 
doing business initiative, the FFO is 
the single window which assists in 
obtaining filming permissions. We 
invite filmmakers to shoot in India, 
from the mighty Himalayas in the 
North to the scenic temples and 
beaches of Mahabalipuram

In 2021, FFO’s mandate has been expanded to 
include creation of  an ecosystem to facilitate 
various approvals and clearances required in 
setting up of  theatres and execution of  events 
by event management agencies at State and 
National level.

“The Film Facilitation Office has emerged 
as the one-stop solution for filming needs of  
producers in India and abroad. It has helped 
almost 138 film production companies to shoot 

in India from abroad. So I will urge all the 
film producers from abroad and within the 
country to reach out to the Film Facilitation 
Office of  NFDC to come and shoot in the 
beautiful locations of  India,” says Apurva 
Chandra, Secretary, Ministry of  Information 
and Broadcasting.

India is blessed with scenic locations, 
incredible cultural diversity, trained film 
crews and low production costs, which is 
coupled with film friendly policies. Owing 
to these advantages many overseas studios 
are increasingly entering into arrangements 
with producers in India to jointly produce 
films and television series. India also allows 
Foreign Direct Investment (FDI) upto 100 
percent for film and TV productions under 
the automatic route.

Welcoming the global filmmaking 
community to explore “the beauty of  
filming in India”, Neerja Sekhar, Additional 
Secretary, Ministry of  Information & 
Broadcasting, Government of  India, said, 
“We would like to reach out to the world 
community to showcase how ready we are 
to welcome you all. The Information and 
Broadcasting Ministry has been working on 
the policy of  Ease of  Doing Filming in India. 
We are in the process of  integrating with 
various State Governments and agencies, 
so that filmmakers can devote their entire 
time for creative pursuits and putting things 
together for shooting and filming rather than 
going from one office to another to apply for 
permissions.”

“We are committed towards the Ministry of  
Information and Broadcasting’s initiative 
of  Filming in India under the Government 
of  India’s Ease of  Doing Business. NFDC 
through the FFO is constantly engaging with 
various Central Government Ministries/
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Discover
 outstanding films 

Organize
your meetings

Schedule
your screenings

Your perfect match

Apurva Chandra
Secretary
ministry of information and Broadcasting
government of india

The Film Facilitation Office has 
emerged as the one-stop solution 
for filming needs of producers in 
India and abroad. It has helped 
almost 138 film production 
companies to shoot in India from 
abroad. 
Departments and the State Governments to 
not only ease the filming process but also 
setting up a mechanism that will enable the 
FFO to address grievances pertaining to 
filming and track receipt of  incentives on 
behalf  of  filmmakers,” says Ravinder Bhakar 
MD, National Film Development Corporation 
and CEO, Central Board of  Film Certification.

He adds that filmmakers can apply for permits 
for location recce, shooting in monuments 
under the jurisdiction of  Archaeological 
Survey of  India and locations under the 
Ministry of  Railways at ease through the FFO. 
“We look forward to welcoming producers and 
production companies from across the world 
to shoot their Feature Films, TV and Web 
shows and series in India,” he says.

Recently, the FFO has implemented 
certain modifications in its web portal, 
which will further ensure ease of  filming 
in India. These modifications include 
simplification of  the application form 
to make it more user friendly for both 
domestic and international projects. A 
Document checklist is also being made 
available in the applicant’s dashboard to 
enable the applicant to be prepared with 
all the required documents that needs to be 
uploaded as a part of  the application.

Incentive Tracking Mechanism has also 
been executed on the portal. It allows 
applicants to fill in a form to enable the 
FFO track the status of  disbursement of  

the incentive from the State Governments, 
on behalf  of  the applicant.

FFO has also put in place a shooting 
permission redressal / resolution 
mechanism. A form filled in by the 
applicant allows the FFO to intervene on 
behalf  of  the applicants and ensure the 
filming process is smooth and easy.
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With the Delhi Film Policy - 2022 billed as a game changer 
in attracting filmmakers from all over the world, Delhi 
Tourism is at the 75th edition of Cannes Film Festivalto 
showcase Delhi and its creative potential for filmmakers 
across the globe. swati sharma, secretary (Tourism) 
and mD & CeO of Delhi Tourism, discusses the key 
features of the new policy and Delhi’s enormous potential 
as aworld-class filming location meet Delhi Tourism at 
stand no 24.01 Palais
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What is your major objective 
at the Cannes Film market 
this year?
Delhi Tourism is the nodal agency for 
facilitating film shootings in Delhi. 
We have unveiled an innovative and 
futuristic ‘Delhi Film Policy – 2022’, 
with the vision to create an enabling 
environment for inclusive tourism in 
Delhi. The Policy aims to brand Delhi 
as a national and international film 
shooting destination.

The development of  an entirely online 
single window clearance procedure – the 
e-Film clearance – is the most noticeable 
element of  the Delhi Film Policy. e-Film 
clearance will make the process of  
getting approvals easier, faster, more 
transparent, and more accessible.

Delhi has emerged as the preferred 
tourist and filmic destination for 
international and national filmmakers. 

Everyone is invited to come and shoot 
in Delhi because of  its rich cultural and 
historic past, archaeological wonders, 
and stunning locations. And, despite 
being a contemporary, global city, Delhi 
has wonderful monuments, including 
three UNESCO World Heritage Sites.
A muse for creators across the world, 
the national capital offers new talent, 
lower production costs and international 
connectivity. For us, the Festival de 
Cannes is an opportunity to showcase 
Delhi and its creative potential for film 
makers across the globe.

as an exhibitor at the market 
in Paris what are you looking 
for? What is your message to 
global filmmakers at Cannes 
(from over 150 countries)?
You are the best storytellers in the 
world, and Delhi has a multitude of  
stories worth telling. We are committed 
to enabling creators to craft their 
narratives, staged on the ever-inspiring 
platform of  Delhi. As civilizations have 

AS CIVILIzATIONS HAVE 
ARRIVED AND LEfT AN 
EVERLASTING MARk ON 
DELHI, WE WISH THE 
fRATERNITy Of CREATORS 
AT THE ‘fESTIVAL DE 
CANNES’ ExPLORE THE 
INDIAN CAPITAL

Swati Sharma 
Secretary (Tourism) and  
MD & CEO of Delhi Tourism
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arrived and left an everlasting mark on 
Delhi, we wish the fraternity of  creators 
at the ‘Festival de Cannes’ explore the 
Indian Capital. Come and experience 
Delhi which has uniqueness that helps 
weave stories linking places and cities 
culturally together. Films were there, 
films are there and films will be there. 
In an increasingly digitized world, we 
are looking for your esteemed presence 
in Delhi to shoot films in an excellent 
environment.

What are the main features of 
Delhi Film Policy?                                                                           
The Delhi Film Policy – 2022 aims to 
promote artistic, creative, and cultural 
expressions; brand Delhi as a vibrant 
film shooting destination at national 
and international levels; build large film 
audiences; and create a skilled ecosystem 
in Delhi.
The key feature of  the Policy is the e-film 
clearance (a completely online single 
window clearance system), which brings 
together close to 25 agencies on one single 
platform for giving online approvals 
for film shootings. These stakeholder 
agencies are responsible for the upkeep 
and maintenance of  the shooting 
locations. When the nation is celebrating 
the 75 years of  India’s independence, 
Delhi Tourism is celebrating the event 
by making Ease of  Doing Film Business 
in Delhi hassle-free and contactless.
The Policy also brings with it incentives 
based on points earned on a scoring 
system. There are special incentives for 
foreign productions and sister cities.
Delhi will also be organizing the Delhi 
International Film Festival (DIFF) 
annually as a platform to promote 
Delhi as a preferred filming destination, 
where film fraternity from across the 
country and globally will be invited to 

the Festival.
Delhi would also establish Delhi 
Film Excellence Awards (DFEA) to 
acknowledge,honour and celebrate 
people who contribute to the growth and 
excellence of  Delhi film industry.

Delhi nCr has some of the 
best locales in the world. 
What according to you are the 
advantages of getting a film 
shot in Delhi? 
Delhi has the infrastructure to host 
filmmakers from India and around 
the world. Presence of  various ranges 
of  hotels and facilities of  transport, 
communication, film shooting 
equipment, and film processing 
make Delhi an enchanting shooting 
location. Trained, multi-skilled, multi-
dimensional manpower for cinema 
is available in Delhi, coupled with 
relatively low production costs. The 
Delhi International airport here is one of  
the top four airports in the world and is 
capable of  handling chartered flights and 

DELHI WILL ALSO bE 
ORGANIzING THE DELHI 
INTERNATIONAL fILM 
fESTIVAL (DIff) ANNuALLy 
AS A PLATfORM TO 
PROMOTE DELHI AS A 
PREfERRED fILMING 
DESTINATION, WHERE 
fILM fRATERNITy fROM 
ACROSS THE COuNTRy 
AND GLObALLy WILL bE 
INVITED TO THE fESTIVAL



www.pickle.co.in29 India’s Only Media BIZ magazine for the world

big international crews. Furthermore, 
Delhi Tourism facilitates all required 
permissions and assistance with film 
production in Delhi.
Many national and international 
filmmakers have already shot movies 
such as Jobs, Gandhi, 3 Idiots, Eat 
Pray Love, and many more, in Delhi in 
areas such as Connaught Place, famous 
monuments, and old Delhi alleys.

What are the protocols in 
place amidst COviD-19? Can 
filmmakers and producers do 
a recce and plan for shoot… 
are film shoots allowed now 
for foreign filmmakers?
The Indian government follows world-
standard COVID-19 guidelines. As you 
are aware, the vast majority of  India’s 
population has been immunised with 
our two vaccinations, and we are fully in 
control and have effectively controlled 
the waves. Everyone is welcome to come 
to Delhi to explore and recce, and we 
will provide all necessary assistance. 
Yes, foreign filmmakers are permitted 
to shoot through the Film Facilitation 
Office, and Delhi Tourism is prepared to 
assist them in any way necessary.

Do you have any sops or 
incentives to offer to foreign 
film crews? Do they get 
concessions for staying in 
hotels?
Yes, in our Delhi Film Policy - 2022, we 
have kept a special provision for incentives 
and subsidies, especially with additional 
benefits for international filmmakers. 
The incentives make the Delhi Film Policy 
very appealing in addition to providing 
the right environment to shoot films. 
The Delhi Film Card provides additional 
support to filmmakers for reasonable 
accommodation facilities, transport, local 
professional crews along with safety and 
security and logistical support. 

Tell us more about the single 
window clearance developed 
under the new policy. 
The Delhi Film Policy offers an e-film 
clearance system (a completely online 
single window clearance system) 
through which an applicant can apply for 
filming permits in Delhi directly. e – Film 
Clearance would increase transparency, 
give time-bound approvals, and improve 
and speed up collaboration between 
stakeholders and production companies. 

The goal is to make doing business in the 
film industry in Delhi easier.

Do you have a panel of line 
producers on board?
Line producers are one of  the key 
stakeholders that Delhi Tourism is in 
constant touch with. We are interacting 
and taking regular input in order to 
better understand the requirements and 
streamline the shooting process.

Do you have a mechanism 
in place for film producers 
to contact when they face 
problems during a film shoot?
As the nodal agency, Delhi Tourism 
will arrange clearances and support 
the site alongside its stakeholder 
partners. For on-the-ground support and 
facilitation, our single window system 
will give boarding pass type approvals 
with contact information for the nodal 
personnel of  the respective sites.

What other initiatives do you 
have in store for the creative 
industry and filmmakers to 
engage with the city?
We will work as Partners in Growth with 
producers with the vision of ‘Get Connected 
and Get Engaged’. We would assist the 
producers in exploring and making 
films in the unparalleled archeology, 
architecture, and a cosmopolitan canvas, 
as well as utilizing local talent and filmic 
resources. Partnerships and connections 
will be forged with bodies, members and 
experts belonging to the film fraternity 
in India and abroad. Thus there will be 
exchange of ideas and branding of Delhi 
as an integral part of the Indian and 
global film family.

THE INDIAN GOVERNMENT 
fOLLOWS WORLD-
STANDARD COVID-19 
GuIDELINES. AS yOu 
ARE AWARE, THE VAST 
MAjORITy Of INDIA’S 
POPuLATION HAS bEEN 
IMMuNISED WITH OuR 
TWO VACCINATIONS, AND 
WE ARE fuLLy IN CONTROL   
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a seleCTiOn   
TO Die FOr

 75TH CANNES FILM FESTIVAL  

From the latest works of recognised masters to 
new films from budding directors, the official 
Cannes 2022 selection has the diversity, depth, 
and daring for everyone to exult over or cringe 
from. The quality of the lineup that festival 
director Thierry Fremaux has put together is 
expected to be the event’s most talked-about 
topic. By saibalChatterjee

The 68 titles that constitute the Official Selection of  the 75th 
Cannes Film Festival add up to one of  the strongest lineups 
that the event has cobbled up in recent years. Picking ten,or 

even 20, of  the films that one must definitely to watch over the 11days 
of  the festival – often called the Olympic Games of  world cinema – 
isn’t the easiest of  chores. We are giving it a shot nonetheless. 

The Cannes Film Festival, by far the world’s most important 
celebration of  cinema, is, as is well known, approaching a landmark. 
The edition that is set to unspool on the French Riviera is the 
festival’s 75th. It isn’t, however, the number of  editions that have 
been toted up that cineastes are focused on. The quality of  the line-
up that festival director Thierry Fremaux has put together is beyond 
any ifs and buts.It promises to be the biggest talking point during the 
event.

The Cannes 2022 official selection isn’t devoid of  diversity, depth 
or derring-do. From the latest works of  established masters to new 
films from emerging directors, the 75th Cannes Film Festival has a 
bill of  fare that has something for everybody to exult over or recoil 
from.

Nothing can rival the thrill of  discovering gems from directors 
who are starting out in their careers or stumbling upon films from 
corners of  the world that have minuscule movie industries. This 
year’s official selection – eight of  the titles in Un Certain Regard 
(which means ‘A Certain Gaze’) are from first-time directors.   
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At the other end of  the spectrum, competing for the Palme d’or 
(Golden Palm) are four previous winners, including a sibling 
duo who has claimed the festival’s top prize twice. Belgium’s 
Dardenne brothers (Jean-Pierre and Luc), Japan’s HirokazuKore-
eda, Sweden’s Ruben Ostlund and Romania’s CristianMungiu will 
have another shot at the coveted award alongside many other well-
regarded directors.

The Dardenne Brothers – who won the Palme d’Or for Rosetta 
(1999) and L’Enfant (2005) – are back with another social-realist 
drama, Tori and Lokita, which tells the story of  a young boy and an 
adolescent girl who have travelled from Africa to Belgium and have 
their friendship tested by the difficult circumstances that they are 
thrust into. 

Both Ostlund (winner of  the Palme d’Or in 2017 for The Square) 
and Mungiu (4 Months, 3 Weeks and 4 Days, which won the prize in 
2007) have new films that expressly turn the spotlight on the state 
of  humanity and world politics, something that many of  the stories 
that will unfold on the screens in Cannes this year are likely to do.

Among these trenchant commentaries on the world that we live in 
are two other films from Scandinavia –Swedish-Egyptian director 
Tarik Saleh’s political thriller Boy from Heaven and Danish-
Iranianfilmmaker Ali Abbasi’s Holy Spider. Both Saleh and Abbasi 
are Competition first-timers. The latter’s sophomore venture Border 
won the Un Certain regard Prize in Cannes in 2018.

Boy from Heaven, set in Egypt, is about a fisherman’s son studying 
at a prestigious Cairo religious university who witnesses a tussle 
a power after the death of  the grand imam on the first day after 
summer holidays.The film is a contemplationnot only on what Egypt 
is turning, but also the direction the world as a whole is moving 
towards.

Crimes OF The FuTure 
by David Cronenberg
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Holy Spider is a serial killer hunt drama involving a religious 
fanatic out to eliminate street prostitutes in a holy Iranian city. After 
murdering several women, his desperation peaks as he begins to feel 
that his divine mission isn’t receiving the public enthusiasmthat 
it merits. Holy Spider is a police procedural that journeys into the 
darkness at the heart of  contemporary human existence. 

In Sweden’s second Palme d’or contender, Triangle of  Sadness, a 
dark comedy, Ostlund serves up a probe into what humans have 
become and how precarious socio-economic hierarchies are. A 
luxury cruise ship under the command of  a staunch Marxist captain 
sinks. A celebrity couple are stranded on a desert island with a 
group of  billionaires and a cleaning lady. Equations are disrupted as 
the cleaning lady moves up the pecking order because she is the only 
one among the marooned who can cook.

Mungiu’s R.M.N. raises questions about people who are under severe 
strain from rising intolerance. A man returns to his small village for 
Christmas and finds himself  in the midst of  a community overrun 
by strong anti-immigrant sentiments.

Kore-eda, the 2018 Palme d’Or winner for Shoplifters, continues to 
explore the theme of  broken families and parenting dilemmas in 
Broker, a film about “baby boxes” in which people can anonymously 
leave unwanted babies. The film spotlights a mother who leaves her 
baby in a box and returns several years later to reclaim it.

A European festival held under the shadow of  the hostilities in Ukraine 
cannot but contribute its mite to the unfolding discourseon war and 
its repercussions. The Cannes 2022 Competition lineup includes 
Tchaikovsky’s Wife, a film by dissident Russian director Kirill 
Serebrennikov, while Ukrainian filmmaker MaksimNakonechnyi’s 

THIS yEAR’S 
OffICIAL 
SELECTION – EIGHT 
Of THE TITLES IN uN 
CERTAIN REGARD 
(WHICH MEANS ‘A 
CERTAIN GAzE’) -- 
ARE fROM fIRST-
TIME DIRECTORS

BrOker 
By Hirokazu Kore-eda
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Butterfly Vision is one of  the 20 films that constitute the Un Certain 
Regard sidebar.

Serebrennikovcould not to travel to Cannes for the premiere of  
his previous two films – Leto and Petrov’s Flu. He was serving a 
suspended prison sentence (on what his supporters believe were 
trumped-up embezzlement charges) and was under a three-year 
travel ban. Serebrennikovis now in Germany, having been allowed 
to travel to Hamburg to direct a play based on an Anton Chekhov 
short story. So he is expected to hop across to Cannes to present 
Tchaikovsky’s Wife in person.

Serebrennikov’s new film is a 19th century drama that delves into 
the legendary Russian composer’s tempestuous relationship with 
his wife.  Classical in terms of  formal rigour but very contemporary 
in mood and spirit – that is what one can expect Tchaikovsky’s Wife 
to be.  

While two world cinema octogenarians, Poland’s Jerzy Skolimowski 
(Eo) and Italy’s Marco Bellocchio (EsternoNotte),are in the Cannes 
2022programme, the 79-year-old Canadian David Cronenberg, a 
maverick who has never shied away from provoking the audience 
with his “body horror” movies, returns to the Croisette with Crimes 
of  the Future. Skolimowski and Corenberg are in Competion, 
Bellocchio is in Cannes Premiere.

Bellocchio’sEsternoNotte (Exterior Night), which is scheduled to 
be released in the cinemas as a two-part film and then as a series 
that will play over two nights on television, is a dramatization of  
the events leading to the kidnapping and killing of  Italian Prime 
Minister Aldo Moro by the Red Brigades in the 1970s.

Another series that will have a part of  it showcased in Cannes 
Premiere is Olivier Assayas’ Irma Vep. It is adapted from the 
director’s 1996 film of  the same name that played in Un certain 
regard. Starring Alicia Vikander, Irma Vep is the story of  an 

BrOTher anD sisTer
By Arnaud Desplechin
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American actress who, after a break-up, goes to France to work on a 
remake of  a vampire film. She begins to lose hold of  herself  during 
the shoot as similarities between the character and herself  assume 
unsettling proportions. 

Although it shares the title of  the 1970 Cronenberg film, Crimes of  
the Future is not a remake. If  nothing else, the film starring Viggo 
Mortensen, Lea Seydoux and Kristen Stewart is expected to set the 
cat among the pigeons.

Skolimowski’sEo, a modern interpretation of  Robert Bresson’s Au 
Hasard Balthazar, tells the story of  a donkey that begins in a circus 
in Poland and ends in a slaughterhouse in Italy. The Berlin Golden 
Bear-winning director (for Le depart, 1967) ruminates on humanity 
(or its absence) through the prism of  mankind’s treatment of  
animals.

Discussions around gender parity in the official selection havebeen a 
constant in Cannes for several years now. Fremaux has consistently 
insisted that his choice of  films isn’t swayed by quotas. Last year, 
although the percentage of  female filmmakers in the line-up wasn’t 
exceptional, all the major prizes at the festival were won by women 
directors.

A EuROPEAN fESTIVAL HELD uNDER 
THE SHADOW Of THE HOSTILITIES IN 
ukRAINE CANNOT buT CONTRIbuTE ITS 
MITE TO THE uNfOLDING DISCOuRSE ON 
WAR AND ITS REPERCuSSIONS

BuTTerFly visiOn 
By Arnaud Desplechin
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The 20-film Un certain regard section has nine films directed by 
women, which translates into nearly 50:50 gender parity. Eight of  
these films are by first-time directors. The sidebar will, therefore, 
definitely be worth keeping an eye on if  you are looking for surprises 
and discoveries.    

This year, only five of  the 21 Competition titles have been directed by 
women but chances are that at least two of  them – 76-year-old French 
auteur Claire Denis (Stars at Noon) and American filmmaker Kelly 
Reichardt (Showing Up) – will be in with a chance of  being among 
the awards.

We also expect Park Chan-wook (Decision to Leave), Arnaud 
Desplechin (Brother and Sister), James Gray (Armageddon Time), 
Albert Serra (Bora Bora)and Mario Martone (Nostalgia) to be on the 
radar of  the jury when the nine members chaired by French actor 
Vincent Lindon begin their final deliberations. 

Other major works to watch out for in Cannes are the Opening 
Night film Coupez! (English title: Final Cut) by Michel Hazanivicius, 
Austrian director Maria Kreutzer feminist period drama Corsage, 
the Tom Cruise starrer Top Gun: Maverick and Baz Luhrmann’s 
Elvis Presley biopic, Elvis.  

Last but not the least, ShaunakSen’s All That Breathes, which won 
the World Documentary Grand Jury Prize at the Sundance Film 
Festival, gets a Special Screening in Cannes this year. The film 
centres on two brothers who, amid Delhi’s worsening air pollution 
and growing social unrest, devote themselves to rescuing black kites. 

In the Special Screenings section, All that Breathes is in the 
company of  documentaries by Ethan Coen (Jerry Lee Lewis: 
Trouble in Mind), Patricio Guzman(My Imaginary Country) and 
Sergei Loznitsa (The Natural History of  Destruction), who has 
been disowned by the filmmaking fraternity in Ukraine because he 
has declared his opposition to Russian filmmakers being boycotted 
because of  Vladimir Putin’s invasion of  his country.

THE 20-fILM 
uN CERTAIN 
REGARD 
SECTION HAS 
NINE fILMS 
DIRECTED 
by WOMEN, 
WHICH 
TRANSLATES 
INTO NEARLy 
50:50 
GENDER 
PARITy   

PDeCisiOn TO leave
By Park Chan-wook
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le musk:  a Brave 
neW  FrOnTier in 

Cinema
A technical masterpiece by Oscar and Grammy-winning 
composer a.r. rahman with inter-disciplinary expertise coming 
together from around the world, Le Musk is a feature that ushers 
new ground in art and technology, merging worlds, mediums and 
cultures, and is all set to exclusively premiere at Cannes XR 

Le Musk is a cinematic sensory 
experience by A.R. Rahman, 
incorporating virtual reality (VR). 

With scent being the key to unlocking 
the story, the movie is immersive, 
pathbreaking and unparalleled as it 
marks a new frontier in cinema. Directed 
and scored by Oscar and Grammy-
winning composer A.R. Rahman — who 
makes his directorial debut with the 
film — Le Musk is all set to exclusively 
premiere at Cannes XR in partnership 
with Marché du Film, a part of  the 75th 
Cannes Film Festival. Punctuated by 

scent, motion and music, Le Musk is 
a feature that ushers new ground in 
art and technology, merging worlds, 
mediums and cultures.

The 36-minute film features a global star 
cast comprising Hollywood actress Nora 
Arnezeder (Army of  the Dead) and Guy 
Burnet (Oppenheimer) in lead roles, 
joined by Munirih Grace and Mariam 
Zohrabyan from Armenia. The film, 
where technology meets the storytellers, 
constructs a compelling world of  music, 
motion and scent, following the journey 
of  an orphaned heiress and musician, 
who grows up to be a woman on a 
mission. Despite her tumultuous life, 
she has one constant companion – the 
lingering Muskan scent. 

Centering an unforgettable protagonist 
in Arnezeder’s Juliet, Le Musk is an ode 
to music and memory. The movie is a 
potent portrait of  a woman spurned by 
the oldest, most treacherous quest of  
humankind — revenge. 

Juliet yearns for normalcy, but her 
past doesn’t allow her the luxury of  
mundanity. Dipping into the abstract 
trenches of  the woman’s psyche, Le 
Musk constructs a compelling world of  
music and scent that lay bare sinister 
and pure motives. As Juliet searches for 
the four men — the injured, the tattooed, 
the poacher and the ‘Musk’ — she must 
come face to face with the price of  her 
purpose and confront the persistent 
presence of  the past. As she inches closer 
to discovery, will she endure or will she 
break… irreversibly? 
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The idea for Le Musk was born out of  
director Rahman’s conversation with his 
wife SairaRahman. The partners share a 
love for perfume and wished to employ 
scent as a narrative device in immersive 
cinema. They tapped into the infinite 
possibilities posed by immersive VR 
soon after their exchange. Gradually, the 
world and characters of  Le Musk took 
shape in the artist’s mind.

Shot in Rome, Le Musk is a technical 
masterpiece with inter-disciplinary 
expertise coming together from around 

the world. Shot on 14 different cameras 
capture super-resolution quality video. 
Post-produced in stereoscopic 360 VR 
workflow at higher resolution and frame 
rate, Le Musk’s was finished by 10 VFX 
houses from around the world with close 
to a petabyte of  data. 

In association with Marché du Film 
/ CannesXR allows the project to be 
experienced at the immersive VR chair 
by Positron, the Los Angeles-based 
company. All that with motion, scent, 
immersive sound, and haptics integrated.

Le Musk’ has been several years 
in the making with collaborators 
worldwide; we’ve aimed to create 
an unprecedented, subtle sensory 
cinematic surrealism. Creating a 
feature-length Cinema VR experience 
that pushes boundaries of storytelling 
and incorporates multiple senses was 
a guiding force for me. Aroma and 
music together bring warm memories 
subjectively for the audience. 

Working on the VR experience “Le Musk” 
under director A.R. Rahman has been a 
beautiful journey where we found new 
artistic expression. Through ‘Le Musk’, 
we’ve unlocked a new, expansive frontier 
in storytelling where we hope to inspire 
and inquire through the senses. This film 
is an experience unlike any other. We 
hope you choose to witness this alluring 
new world!

Imagined with Intel and partners, the 
creative genesis of the film heralds a 
new frontier for new-age immersive 
storytellers like A.R. Rahman. The film 
has state-of-the-art technology meeting 
the storyteller to push the boundaries of 
Immersive Cinema. With motion, music 
and scent integrated into the narrative, 
making it an unparalleled Immersive VR 
Cinema of its era – in ways you’ve never 
experienced before.

AR RAHMAN 
Director and Composer LeMusk

RAVINDRAVELHAL 
Global Content Technologist, Intel 

corporation, Executive Producer and 
VR Technology Director of LeMusk

NORA ARNEzEDER
Le Musk’s lead actress
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Shaji N. karun 
Film Maker
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Shaji N. Karun, the veteran cinematographer and 
director, who believes that cinema must always retain 
its meditative, philosophical and spiritual qualities, 
speaks to Pickle, about his thoughts on Cannes, 
India’s participation at the festival and what would it 
take for India to overcome the hurdles to make it to 
international film festivals in a big way. 

Shaji N. Karun, the filmmaker from Kerala, made a strong 
impression in Cannes with his very first film,Piravi (1989), 
which screened in Un Certain Regard and earned him a 
Camera d’Or –Honourable Mention. The director’s second 
film, Swaham, competed for the Palme d’Orin 1994.That was 
the last time that India had a film in Competition in Cannes. 
Shaji’sVanaprastham made it to the Un Certain Regard 
section in 1999. Before he debuted as a director, Shaji was G. 
Aravindan’s cinematographer, shooting a string of films for 
themaestro beginning with his second venture, KanchanaSita 
(1972). The second film that Shaji lensed for Aravindan, 
Thampu (The Circus Tent, 1978), is a part of Cannes Classicsat 
the current 75th Cannes Film Festival.

CANNES IS 

like olYmPiCS 
for Cinema
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HOw DID IT OCCUR TO 
YOU.......
Many of  the films at Cannes and 
many people, including Satyajit Ray, 
were different in terms of  content 
when I was a student. It wasn’t like 
there were any Oscar-winning films 
available. But then the concept of  
spirituality entered the films. Films, 
in my opinion, are a form of  poetry 
that requires spirituality. We also 
used to watch a lot of  films at the 
Film and Television Institute of  India 
that were selected for the Cannes 
Film Festival. At the time, the Venice 
Film Festival was more aggressive in 
acquiring films from India. Indian 
films used to win awards there as well. 
More Asian films were approved for 
screening at Venice. However, Cannes 
received more international films and 
placed a greater emphasis on new 
discoveries. They also discovered a 
lot of  new talent, including myself. 
In fact, my first film, Piravi, was 
supposed to compete but was moved 
to the Uncertain Regard section. 
However, I believe it was a mistake. 
I missed a lot of  competitions that 
year. However, the film later went on 
to win 46 international awards from 
around the world. People were eager 
to see the film after it was discovered, 

so I entered it in a number of  
festivals. Cannes is comparable to the 
Olympics in terms of  sports. Running 
or even being there is the highest 
honour for a filmmaker, whether you 
win or not.

HOw DID SwAHAM HAPPEN?
I directed Swaham in 1994, which was 
nominated for the Palme d’Or. It had 
a running time of  146 minutes. They 
even called to ask if  I could shorten 
the film, but I couldn’t come up 
with a solution. They then left it at 
that. Swaham was shot in black and 
white. I was given the opportunity 
to compete at the 1994 Cannes Film 
Festival. As you may know, no 
new Indian film has entered that 
competition since 1994. People in 
India are unaware that countries such 
as Vietnam, Indonesia, and Malaysia 
are emerging on the strength of  
Cannes, but the concept of  the 
international language of  cinema is 
becoming diluted here. Appreciation 
of  good cinema art in India is not 
there as compared to developed 
countries and even some developing 
countries. It’s not ignorance, as we 
are culturally strong, but the idea 
is to have the ability to understand 
what is art and what is not. I believe 

Swahm, Cannes Competition: 
At the Red Carpet  with Bruno Yaggi  (Triggon Distributor)  
Malati Sahai  Director DFF,  in middle Shaji N Karun
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we should examine the quality of  
art custodians in India. Looking at 
art necessitates a variety of  selfless 
activities. The first step is to remove 
selfishness from your heart, which 
is unfortunately not happening in 
India. Unfortunately, if  no Indian 
film was accepted into the Cannes 
Competition section after 1994, it 
means that Indian cinema is no 
longer relevant to the international 
community, which is unfortunate.

wHAT SOLUTION CAN YOU 
SUGGEST TO RESOLVE THIS 
ISSUE?
We should be concerned because 
India is celebrating its 75th year 
of  independence. But, with the 
exception of  two classic films, there 
are no Indian films in the other 
sections. I am proud of  our classic 
films, but I am disappointed that 
Indian cinema is not included in the 
competition. When India turned 75, I 
would have preferred at least one or 
two films in the Competition or in Un 
Certain Regard section, and were not 
on the sidebars.

PLEASE TELL US ABOUT 
VANAPRASTHAM, HOw DID IT 
HAPPEN?
We had sold out the idea of  Indian 
aesthetics as well as the spiritual part 
of  our Vedas after the competition in 
Cannes. Pierre Assouline was looking 

to make a film and liked the ideas I pitched 
him. My intention was to make a film about 
what happens to a grieving family and the 
social fabric when a man dies. That’s how 
Vanaprastham got its start. I think these 
ideas matter a lot, because cinema is also 
the history of  a nation.

HOw DO YOU SEE CANNES AS A 
FESTIVAL THAT HAS GROwN TO 75 
YEARS....
When compared to other festivals, Cannes 
holds an unrivalled position. Art is the desire 
to create and discover, and I believe the 
latter is more difficult than the former. This 
is where the Cannes Film Festival enters 
the picture. Cannes discovered Parasite, 
which was not from the English-speaking 
world. It means that cinema is discovered 
on the basis of  its strength, rather than 
its language. It is the concept that can be 
communicated at various levels and layers. 
Cannes, in my opinion, is far ahead of  any 
other festival in terms of  discovery.

TELL US ABOUT THE PROJECTS THAT 
YOU ARE CURRENTLY wORkING ON
My next project is about Amrita Sher-Gil, a 
Hungarian-Indian painter who died when 
she was only 28 years old. She transformed 
the concept of  art, and her life has inspired 
me. Her paintings are all sad and depict 
pain. From a female perspective, I’d like 
to highlight her as a passionate and kind 
person. Surprisingly, she had a secret plan 
to marry Pt. Nehru. It will be shot in a 
variety of  locations.
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“I wonder what you’ll say when I 
die?,” Amrita Sher-Gil asked her 
lover a fortnight before her tragic and 
unexpected death.

With her keen sense of  the ridiculous 
and hatred of  humbug and cliche, she 
would have taken a wicked delight 
that begins, “It was a delicious morn,” 
and ends. “It was kismet”. She would 
have raged at the mutilation of  her 
favourite painters’ names and the 
lines from the songs on devils, she 
sang

Amrita who grew up in Simla 
dismissed its society as “a dull, 
uninteresting and scandal-
mongering crowd”. She was irritated 
by their pretensions and shallowness 
and they were shocked by her.

It was a world which prided itself  
on its cosmopolitan culture and 
sophistication but was very much 
dominated by the social conventions 
of  the time. Painting was a nice hobby 
for a young girl but one shouldn’t get 
too intense about it.

Men were virile and women were 
chaste and if  occasionally the women, 
perforce, had to be a little less than 
chaste in order to prove the men 
virile, the liaison had to be conducted 
with utmost discretion. Discretion, 
deceit of  any kind, was anathema to 
Amrita.

She was utterly open. Her letters to 
Jawaharlal Nehru, exemplify this. 
And in Simla’s staid society, her 
flaming red, parrot green and gold 
brocades, chunky silver jewellery 
and sleeveless blouses were only 

a film Based Concept 
on indian Painter ms amrita Shergil

by Shaji N karun

outward manifestations of  a new 
kind of  painting, a new kind of  
woman, and a new kind of  living.

She had come back from Paris 
determined to make her home in 
India “feeling,” as she said, “in some 
strange inexplicable way that there 
lay my destiny as a painter”. She 
knew instinctively that in painting 
Sudia “desolate, yet strangely 
beautiful” and Indians, “those silent 
images of  infinite compassion and 
patience.” those “angular, brown 
bodies, strangely beautiful in their 
ugliness”, that she would fully realise 
her own unique artistic vision.

Apart from an associateship of  the 
Grand Salon, a gold medal and a 
considerable reputation as a painter, 
Amrita’s European experience had 
included numerous lovers, abortions, 
venereal disease, an experiment with 
lesbianism, many deep friendships 
and an engagement to her cousin, 
Victor Egan.

Her extraordinary relationship 
with him; its total honesty and total 
security (she told him everything 
about her, he arranged her abortions 
and she married him while pregnant 
by another man) gave her great 
strength as she fought the artistic and 
social prejudices of  Indian society, as 
well as the conflicts within herself.

She was a sybarite who loved music, 
good food, bridge, ballroom dancing 
and beautiful clothes but she worked 
with fierce intensity and a conviction 
of  her own genius. In pursuit of  this 
she was ruthless, putting up with 
second-rate painters like Barada 
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Ukil who loved her but was all she 
despised because he promised to 
promote and sell her work.

She longed for a “life of  sensation” 
and, while never consciously 
trying herself  to be sensational, 
her determination to seize every 
experience - visual, physical, 
emotional and intellectual - and 
her frankness and passion for truth 
inevitably created it.

Most of  all she would have mourned 
the luminous colours of  her paintings, 
obscured in a haze of  yellow sludge. 
“I am always hungry for colour,” she 
used to say, quoting Van Gogh, “I 
want to express with greens and with 
reds, the terrific, the terrific human 
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passions.” But I think she would have 
also recognised it as a genuine labour 
of  love, however, limited, and, since 
she prized love and was prodigal of  it 
herself, she would have valued it for 
that.

Her eventful life, her journeys, fairs 
and exhibitions,  is sadly inadequate 
on the passion that made her paint 
or “the brooding and melancholic 
temperament” that lay beneath the 
beauty, the gaiety, and that made 
her favourite heroes “Beethoven, 
Baudelaire, Dostoevsky, Thomas 
Mann and Van Gogh - all in 
different ways painfully, intricately 
introspective and passionate, all 
partaking of  a tragic consciousness”.
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The 
PaTh
finder

As a keen observer and enabler of  change 
in the Indian M&E sector for nearly three 
decades, Media Veteran Jyoti Deshpande, 
CEO, Viacom18, President - Jio Studios and 
Co-Chair, FICCI Media & Entertainment has 
her task cut out for herself  in a postpandemic 
world dominated by new challenges. 
Deshpande expresses her gratitude for 
making India the country of  honour at the 
75th Cannes Film Festival as the country 
commemorates its 75th year of  Independence, 
and she outlines her key priorities and grand 
vision for assisting the Indian M&E sector in 
its journey to becoming a $100 billion industry
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JyoTi 
deshPande

Jyoti Deshpande is an industry veteran with over  
3 decades of experience in the media and 
entertainment business. On September 30, 2021, 
Jyoti was appointed as CEO of Viacom18 to 
drive its transition into a truly integrated media 
company across broadcast, OTT and content 
studio businesses spanning general entertainment, 
movies, kids and sports across languages. This 
makes her the first woman leader to be named 
CEO of a Big 4 media company in India. She 
also serves on the boards of Network18, Balaji 
Telefilms and JioSaavn. Jyoti joined Reliance 
Industries in 2018 as President, Chairman’s 
Office - Media Platform & Content. Over the last 
four years, Jyoti established Jio Studios as a key 
player in the entertainment value chain. In her 
previous company, Jyoti had successfully built a 
formidable media & content distribution business 
and pioneered ErosNow’s early entry into the OTT 
space. In her new role, Jyoti will grow Viacom18 in 
the backdrop of digital disruption while bringing 
synergies across all RIL media investments. An 
industry captain, Jyoti also serves as the Co-
Chair, Media & Entertainment Committee, FICCI, 
again the first woman leader to hold this position. 
She has featured among Fortune India as well 
as Business Today’s 50 Most Powerful Women in 
Business lists, both of which celebrate the journeys 
and triumphs of women who not only impact their 
organization but are also thought leaders in their 
industry. Jyoti believes in the power of positive 
thinking and practices Vipassana meditation. 
She’s an avid movie buff and equally follows 
cricket and tennis passionately.
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Congratulations on acquiring 
a new leadership role as the 
co-chair of FiCCi m&e Board. 
as you have witnessed the 
rise of m&e at close quarters 
for three decades, how do you 
see m&e evolving in post-
pandemic world? What is 
your major objective in terms 
of pushing the growth of the 
indian m&e industry in near 
future?
Thank you. It has been my good 
fortune to be part of  a paradigm 
shift in the M&E industry for 
almost three eventful decades—
from the analogue to digital era in 
the nineties, to the proliferation of  
the mobile internet driven by the 
Jio revolution, to the subsequent 
digital/OTT explosion and now 
looking curiously ahead at a life in 
the Metaverse. 
The pandemic has definitely pushed 
more households to accelerate 
digital adoption, be it for education 
or entertainment. Multi-device 
platform agnostic consumption 
of  content (and therefore data) is 
here to stay. It would be safe to say 
that the change is permanent. The 
only constant is that technological 
advancements continue to increase 
the relevance, importance and 
demand for content and story tellers. 
During pandemic, TV became 
connected and interactive; films 
released online; news went 
hyper-local; 390 million Indians 
gamed online; and over 150 billon 
songs were streamed. Besides, 
subscriptions of  OTT scaled to 40 
million households, and digital 
media cemented its position as the 
second largest segment of  Indian 
M&E. Our M&E sector should reach 
pre-pandemic levels in 2022 itself. 

My major objective would be to work 
with the government and the Indian 
M&E industry champions to ensure 
that the sum of  the parts is greater 
than the whole and we have a 
sustainable path to becoming a $100 
billion industry which is currently 
less than $20 billion in size. This 
has been our dream for a while, as 
we straddle changing dynamics of  
traditional and new media, in the 
backdrop of  a complex regulatory 
environment. 
indian media and 
entertainment sector’s 
positioning at Dubai expo 
later this month is one of the 
first physical global outings 
for the m&e sector since the 
start of the pandemic. What 
is the message we will be 
conveying to the world?
India’s message to the world is that 
the digital era has made it a level 
playing field and India is no longer 
playing catch up. We are well on our 
way to becoming the largest credible 
marketplace in the world with 
over 800 million internet users and 
over 600 million upwardly mobile 
middle class which is larger than 
the population of  most developed 
countries. This is a consumer wallet 
no brand or service can ignore. 
With consolidation in the Indian 
M&E sector, our message to global 
companies in the media value chain 
is that we are open for business and 
strategic collaborations to spoil the 
Indian consumer for choice and tap 
arguably the most lucrative market 
in the world. 
Post pandemic, various 
verticals of the m&e sector 
(Tv, Film, OTT, avGC, radio) 
have strengths, status quo, 
weaknesses... some have 
more growth pointers than 
others... how do you view it?
India is unique in the sense that it 
feels like several diverse countries 
lie within this one great nation. 
We still have more than 300 million 
internet dark households who we are 
targeting to convert through 4G/5G. 
Only about 66% of  households own 
a television set in India. As the top 
end of  the urban mass and rural 
rich households pivot to a more 
digital multi-device multi-platform 
content consumption pattern, and 
cord cutting begins, I firmly believe 
that there is still headroom for new 
households to come into play in both 
traditional and new media in what is 

Jyoti DeshpanDe,  
CEO - ViaCOm18 
PrEsidEnt - JiO studiOs 
CO-Chair - FiCCi m & E
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a rapidly developing nation of  young 
people. Cinema and Print have 
been hardest hit in the pandemic 
while digital has been the biggest 
beneficiary. 
As consumption explodes across 
media, moot question remains on the 
ability to drive up subscription ARPU 
and persuade the Indian consumer to 
part with a share of wallet by building 
a compelling value proposition. Ad ex 
has grown by close to 40% in the last 
year surpassing pre-pandemic levels. 
Monetization is still largely dependent 
on measurement metrics which may or 
may not be updated frequently enough 
to effectively and/or accurately reflect 
the rapidly changing consumption 
patterns. Again, this is an area where 
industry leaders and government can 
play a pivotal role. Transparency in 
monitoring and measurement with 
common currency within the remit 
of consumer data privacy can really 
help attract more dollars to the Indian 
M&E sector. Tax credits to encourage 
shooting across various states in India 
can be another incentive.
The indian Cinema industry 
is currently facing its biggest 
growth challenge. since you 
have immersed yourself in 
this space, especially when it 
comes to increasing its global 
footprint, what steps can 
we take to increase india’s 
exports in the m&e space?
Even before the pandemic began, the 
Indian film industry was suffering from 
under-penetration of cinemas with 
only six screens available per million 
people compared to 125 in the US. The 
situation has turned worse with the 
shutting down of single screens during 
the pandemic. Despite highest number 
of tickets sold as well as the largest 
number of movies produced across 
languages (2000+) annually, low ATP or 
average ticket prices, have historically 
plagued our market. I do believe that 
India will now see production of ‘larger 
than life’ visual spectacles that will 
first cross over pan nationally before 
crossing over to the world. The visual 
medium is largely becoming language 
agnostic where audiences are willing 
to consume compelling content in 
dubbed or subtitled versions. There are 
more than 75 countries that regularly 
consume Indian content. A framework 
for viable cross collaborations between 
Indian and international talent, state-
of-the-art production values where 
cost is supported by commensurate tax 
breaks and mainstream distribution 
and marketing of the same is what 

is needed to export our stories to the 
world.    
how can we capitalize on our 
2,000+ films, 800 Tv channels, 
50 OTT platforms, 650 million 
smart phones, and 400 million 
gamers to grow further? 
is it enough to take indian 
m&e sector to reach its $100 
billion growth target? With 
$10 trillion indian economy 
envisioned in 2030, can audio-
visual sector has the potential 
to achieve 2% share in the 
economy going forward?
This is indeed a solid foundation 
to build a path to the $100 billion 
goal. While consumption grows 
in geometric progression, we 
need to work together to weave a 
framework for monetization that is 
robust and sustainable, be it directly 
from consumer wallet or from 
advertising. Our stories have to be 
relevant and entertaining to a global 
audience. Again, the key competitive 
advantage India will have is that the 
traditional parts of  the media value 
chain will not decline as fast as it 
happened in developed countries 
while the new media will grow just 
as fast. The US M&E sector is 5-7% 
of  their GDP in any given year so 
there is no reason why we cannot 
achieve 2% of  the GDP in the next 
3-5 years.
india is celebrating 75 years 
of its independence in 2022. 
What is your vision for the 
indian m&e sector in the 
next 10 years?
Ten years from now, the Indian 
M&E sector should be at least 5% of  
our GDP. The Indian M&E market 
should have driven up ARPU on the 
back of  prolific consumption to be a 
top three market globally competing 
with US and China. ‘Make in India 
and Show the World’ mantra driven 
by Indian storytellers and tech 
companies would unleash the true 
power of  the Indian Mythoverse 

TRANSPARENCy IN 
MONITORING AND 
MEASuREMENT WITH 
COMMON CuRRENCy 
WITHIN THE REMIT Of 
CONSuMER DATA PRIVACy 
CAN REALLy HELP ATTRACT 
MORE DOLLARS TO THE 
INDIAN M&E SECTOR 
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into the Metaverse. Technologies 
change, distribution platforms 
change, devices change, operating 
systems change – what never 
changes is the demand for content, 
the demand for a compelling story 
and a talented storyteller. The next 
10 years will see a large crop of  
young story-tellers crossing over 
globally. 
how do we create a startup 
ecosystem, providing 
new canvasses – like the 
metaverse– bringing stories 
to life in new forms?
Technological advancements, 
education, training and development 
and large-scale production and post-
production facilities are the need 
of  the hour. Many traditional story 
tellers even today do not understand 
the power and possibilities of  
basic VFX, let alone the Metaverse. 
Creators are only limited by their own 
imagination. Institutionalization 
and democratization are required so 
that India and Indian story telling 
can play to scale.
There is a growing concern 
for ethics and morality 
of technologically driven 
advancements in the digital 
media space...how do we 
tackle this?
Ethics is too vast a topic to be 
straddled in a short answer. It 
can cover something as basic as 
parameters for censorship across 
different platforms like Cinema, TV 
or OTT, to something as complex 
as data privacy of  a consumer who 
leaves a digital footprint with every 
click, to the unexplored use cases 
in the Metaverse and what it may 
do to our moral fibre or our mental 
health, especially of  young India. 
What should be policed and what 
shouldn’t? How can governments 
have a nimble intuitive regulatory 
framework that is effective for 
consumer protection as well as not 
detrimental to business? Another 
topic worth discussion is the M&E 
sectors responsibility towards the 
issue of  sustainability. We haven’t 
even scratched the tip of  the iceberg 
here. 
To make ‘make in india, show 
the World’ successful, we 
need to have a mechanism for 
our iPs created out of india. 
What are your thoughts on 
this issue?
Of course, protection of  copyright 
is a pivotal spoke of  the flywheel. 

It is estimated that last year India 
recorded over 6.5 billion visits to 
piracy websites, third highest in 
the world after US and Russia. As 
the various windows of  exploitation 
collapse to offer consumers the 
ultimate choice to legitimately 
watch what they want when they 
want it, on the one hand we will 
need to work with the government 
to enforce stronger consequences to 
piracy that are effective deterrents 
and on the other hand we need to 
create technological barriers to 
piracy with further advancements. 
nearly 120 million indian 
women—more than double 
the population of south 
korea—do not participate in 
the workforce despite having 
secondary level education. 
Does the media sector provide 
outlets for them? 
Once again this is a vast topic and 
one that is close to my heart. As per 
the Global Gender Gap Report 2021 
published by the World Economic 
Forum, India is ranked at 140 out of  
156 countries with a score of  0.625 
(out of  1). Why girls in India don’t 
enter the workforce after being neck 
and neck with boys in education, why 
women drop out of  the workforce 
midway through their career? While 
some of  it is voluntary choice made 
by the women themselves, some of  
it is circumstantially thrust upon 
them due to deep-rooted cultural 
biases that continuously reinforce 
stereotypes. For this to change, 
men must equally be included in 
the conversation about women 
empowerment, and there needs to be 
a seismic cultural shift in the attitude 
towards preconceived notions and 
role definitions of  men and women 
at home and at work. 
I already see this happening due to 
greater exposure and awareness 
driven by the social media explosion. 
Starting with a bank account and 
financial independence sought by 
women. Winds of  change have set 
in motion slowly but surely. The 
media and entertainment sector has 
seen a systematic increase in women 
workforce in the last several years. 
There are still only a handful of  us 
at the leadership levels in M&E, but 
it’s surely growing. Women leaders 
in this sector (and others) are 
rigorously mentoring other women 
on merits and paying it forward to 
give this movement the momentum 
it desperately needs, as I am doing in 
my own organization.
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75 + Recording Studios across India  
with more than 50000 hours of Dubbing
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75 + Recording Studios across India  
with more than 50000 hours of Dubbing
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